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DIVERSE WAYS TO REACH COLLECTORS

' Partner Sponsored Website Gallery & Auction Social Media @
Ok)JeCT E-mails Articles Banners Slideshows Engagement



Get more information:
Promotions@ArtandObject.com
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We tell their stories. We can tell yours. Join us in Art & Object.

“Themes can be art history, natural
history, and climate. We like these
open themes where we can get a
variety of works of art, to show work
that has a rapport with a hundred
years of modern art...”

Jeffrey Deitch, Gallerist

AN INTERVIEW WITH DEITCH ON THE
OPEN-THEMED EXHIBITION
“ONEHUNDRED YEARS"

DECEMBER 12, 2022

“I think anybody who makes a
conscious decision to ﬁght for
ideology, they're quite conscious it
will cost them. Going back to China,
[ had to ask myself whats the worst
that can happen? I end up in jail? I
thought, yeah, I can take that. It was
casy thinking it, but not in reality”

Ai Weiwei

AN INTERVIEW WITH Al WEIWEI ON JAIL
TIME, ACTIVISM, & “TRACE”

JUNE 2, 2021
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Amy Sherald Opens Up About
Her Career and New West Coast

Show

MONTHLY
ARCHIVE

“Seeing people coming in that were
rich and wanted to buy our work
gave it a feeling, like, hey I finally
might actually be able to exist selling
my paintings. As 10ng as this keeps
going, I'll be able to continue my life
as an artist.”

George Condo

“PEOPLE ARE STRANGE"”: A CONVERSATION
WITH GEORGE CONDO

MAY 12, 2023

“I didn't grow up around the arts. [
didn' £0 0 a museum until [ was in
the fifth grade. And then I didn't go
to another museum after that ‘till I
was in college. So, this work is what
really lives inside of me. And I feel
like it chose me.

Amy Sherald

AMY SHERALD OPENS UP ABOUT HER CAREER
AND NEW WEST COAST SHOW

MARCH 22, 2021

“After we've dropped ink on paper,
we wonder about all of the things it
could be. It’s an exercise in holding
things loosely enough that they
could be more than one thing, not
to foreclose on form, and then
discuss what they could be--it’s about
forms collaborating aspects and
influencing each other”

Rosy Keyser

ROSY KEYSERON SOUND, COLLABORATION,
AND “ARP 273"

JUNE 7, 2021

NEXT: THE ART & OBJECT AUDIENCE


mailto:Promotions%40ArtandObject.com?subject=
https://www.artandobject.com/news/amy-sherald-opens-about-her-career-and-new-west-coast-show
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An Affordable Way to Build New Customers

Art & Object recognizes that in our increasingly digital world, the
art news business has to adapt if it wants to reach a tech—savvy 218t
century collector. Art & Object uses the power of the internet and
cutting edge techniques to drive new customers and new sales to your
business. Art & Object is more than a website—it is a suite of artrelated
opportunities that allows you to reach our very engaged audience.

“I love the site.
Aesthetically
it’s very nice,
and I love the
interesting
articles.”

Art & Object helps you promote your business—affordably, with taste,

and with success!

About our Audience
72% obrtained Bachelor’s Degree or higher
66% of readers have bought art in the past year

N . Art & Object
© 43% visit more than 5 art galleries or museums Reader,

per year Reader Survey
[ ]

60% visited at least one art fair in the last year

Noteworthy Metrics
© E-Letter Open Rate: Highs 32%
¢ Click-Through Rates: Highs 43%
© Rapid Growth with Millions of Annual Readers!

(SURVEY: JULY 2020)

EWER
1883-93

PAULINE
POTTERY

PAGE 3 NEXT: WEB EXCLUSIVES
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Sponsored Articles

With this cornerstone digital native content, we tell

a story that matches our audience’s interests with
your marketing aims. We write about a topic that is
germane to your business. We'll work with you to find

just the right topic. Sponsored articles take many forms.

Examples include: a profile of an independent artist; a
review of a new gallery show; a Q&A with an auction
specialist about an upcoming sale.

Appears alongside editorial content on the website
Value-added retargeted message to “click-thrus”

Featured in Art & Object newsletter and on Art &
Object social media

Topic mutually agreed upon by client and publisher

Written by our award-winning custom editorial
team

See an examp]e of a Sponsored Article here!
Cost: $2,500

SEE AD SPECS
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SPONSORED | APRIL 30,2021 | CHARLIE POGACA Discover saaes
Something .
SCAD Hosting Virtual Open Studio Sale Beautiful .

Spring 2021 Open Studio Sale features over 1,000 works from SCAD

Subscribe hare
students and alumni. ubsciibe her

to the Art & Object S’\
;3 ., =

v e-letter, It's freel
-

%4  Robert Doisneau is
¢ | the Fisherman of
Moments at
L Palazzo Roverella

Exploring the
Curious Doodles of
Famous Non-Artists

Hans Holbein the
Younger's
Timelessness.
Visible at the Getty

Marjorie Welish
asks, “Can Art
Think?™

NCMA's Dazzling
e Alphonse Mucha

¢ S Show Lauds Art
N Nouveau Visionary

Click here and
subscribe fo our | V=
wierakly E-Lesther

Weteor |

FEATURES

The semiannisal event nas become a destination for colleciors, an enthusiasts, and Interiar
. king to find cutting-sdge art and design. The lmited-sur cesents the

oppoftunity to acquire works firom SCAD'S sccomnplished network of professional artists and
creat

=W are 5o eicited for this spring's Open Studio svent te collectars from asound the world

- s, aburmes, and faculty.”
e diverse ranpe of artworics
2 s Open Studio truly showcases the excellence of SCAD's network ard will WILLIAM EDMONDSON
appeal t all types of collectors: IMMORTALIZED THE BLACK

COMMUNITY IIN TOMBSTONES &
SCULPTURE

eatume—apveable through the Artioud mobie SUBSCRIBE FOR FREE ART NEWS
UPDATES

app—that allows a sbmulated proview of what a work would look loo inside a collector’s home.

Three Artist Highlight

NEXT: BANNER RATES & SPECS


https://www.artandobject.com/articles/scad-hosting-virtual-open-studio-sale
https://www.artandobject.com/online-specifications-policies
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Website Banner Rates

The Art & Object website is updated daily with current

news and features from the world of art collecting. Get

your message n fI‘Ol’lt Of our readers today!

BANNER DEVICE SIZE FILESIZE CPM* NET
Square Desktop 300 x 250 40k $38
Tablet (ONE AD SIZE
Mobile FITS ALL)
Sticky Desktop 728 x 90 40k $60
Footer Tablet 468 x 60
Mobile 320 x 50
Rectangle Desktop 300 x125 40k $35
Tablet (ONE AD SIZE
Mobile FITS ALL)

*CPM: COST PER THOUSAND

About Sticky Footers

The Sticky Footer rides at the bottom of the screen but
stays in place as the user scrolls up and down, so that the
ad message is viewable through the entire experience.
Sticky Footers are visible for 30 seconds—a lifetime for
time on a page. This dynamic banner is remarkable in its
ability to attract and hold attention. SEE AD SPECS
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SPONSORED

V1 Favorioe Artwesrhs &
Dbjecis Covenrd in
2

: RECTANGLE :
| 300 X 125 |
MOST READ

Lydia Chan: Your Ship Has Noguchi Foundation

Collaborates with
Objects of Common
Interest

oy Robert Dolsneau s the
: Fisharman of Moments at
Palazzo Roverella

Exploring the Curious

) ) Doodies of Famous Non-
Christmas Lights: Artists

Photographing a Very
Hans Holbein the
' Youngers Timelessness
Visible at the Getty

American Tradition
PB Marjorie Welish asks, “Can

Anniversary
The Savann

LATEST NEWS

SCAD Museum of Art
Celebrating 10th

6 Exquisite ltems fram
Hermann Historica June
2021 Sales

¥4 Art Think?”

NCMA's Dazzling alphunse
Mucha Show Lauds
Nouveau Visionary

____________

SCAD Hosting Virtual
Open Studio Sale

MaMA's "Greater New York”

Captures the Good & Bad of NYC

PRESS RELEASES

Lydi.! Chan: Your Ship Has Landed

STICKY FOOTER
728 X90

——————— _—.-w T Tt = = = = = e e SO
andare Funincee Araadsh af

SQUARE
300X250

____________

'LipAR, 30
k. AMD THE FUTURE OF

NEXT: ART & OBJECT ELETTERS
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Art & Object Eletters

Our multi-weekly e-letters include fresh
content relevant to the entire art space.

We have two e-letters: Trending Now, which
arrives weekly, and News Alert, which is sent
whenever there is noteworthy news in the
art world—usually several times a week.

TRENDING NOW BANNERS

Square (300 x 250 PIXELS)
1X: $350/ issue

4X: $300/ issue

8X & more: $275 / issue

NEWS ALERT BANNERS

Square (300 x 250 PIXELS)
1X: $375 / issue

4X: $325 / issue

8X & more: $300 / issue

*We invite you to inquire about our open and click-
thru rates.

SEE AD SPECS
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TRENDING NOW

NEWS ALERT

Gauguin and His Circle in the Ordrupgaard Collection

Gouguin and the Impressionists: Mosterpleces from the Ordrupgoard Collection, is one of
the most impressive collections of Impressionism outside of France, While the
museusm undergoes a renovation, the stunning collection has traveled to London. See

some af the works on display here!

Have a Laugh with the Comedy
Wildlife Photo Awards

I, like us, you could use a litte humor
in your life right now, look no further
than the Comedy Wildlife Photography
Awards, an annual contest showcasing
the funnlest snapshots in nature
photography.

Marking Time: Art from Behind
Bars at MoMA P51

How would you fill your days behind

Lost Hokusai Drawings find home
at British Museum

The British Museum has proof that the
artist never slowed his pace, having
recently added 103 previously unknown
drawings to their Hokusai collection,
which includes a version of The Great
Wove,

SQUARE
300X 250

NEWS ALERT

The Masterpieces Rarely Seen
Outside Buckingham Palace

For the first time in forty-five years, the Royal Collection is being
rehundg in a new location. Usually. the paintings are on view for those
attanding private events our taking in the palace tour, but with an
extensive renavabion closing portions of the palace o the public fer
thiz next few years, the stunning collection is being shown in the

nearby Queen's Gallery. a setting more like a standard mussum
gallery tham the large pink hall the works are usually shown in.

LT }
1 1
1 1
i SQUARE |
' 300X250
1 1
1 1

COMNECT WITHUS |

ALL BANNERS HAVE A
LINKING URL. ASK US HOW
TO GET THE MOST OUT OF
YOUR MESSAGE.

NEXT: PARTNER EMAIL
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Partner E-Blasts

Sent via email, E-Blasts are targeted
specifically for your business and
emailed to our subscriber list. With
high open and click-thru rates, there
is no better way to reach our engaged
collectors online.

$2,400 per mailing

Advertiser Provides

Camera-ready art and copy: 590
pixel wide image with click-thru URL

Art & Object Provides
Email proof prior to mail date
Delivery of email to our entire list of
opt-ins
Open and click-thru numbers
provided after mailing, upon
request

Materials are due 5 business days
before the mail date.

SEE AD SPECS
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SOF-Ascul pture objects .
functional art and design

SOFA CHICAGO Returns to Navy Pier this Fall
Opening Night Preview October 31

The annual seuip'!um Dhjal:ﬁ Functional Art and Deslgn fair [EDFN returns this fall o
Cncagx:s Na\q' Pier October 31 to November 3, Dulferenlua(.':g SOFA from other ant events is its
unique focus on three-dimensional artworks, Crossing 1he boundaries of fine art, decorative an
and design. Wilh a strong educational emphasis, SOFA includes a robust Lecture Series and
Special Exnibits program exploning the artworks on view and surveying new trends in the art
workd.

For more informalion, please visil ww.Solaexpo,com

Dates and Times

Opening Night Preview
Thursday, October | 31 5-Spm
VIP Tickel Holders Only

General Admission
Friclay, November 1 | 11am - 7pm (10 - 11am VIP hour) | AN Ticket Holders
Saturday, Novemnber 21 11am - Tpm (10 - 11am VIP hour) | All Tickel Holders

Sunday, November 31 12 - 8pm | All Ticket Holders

Location

Fasiival Hall, Navy Pier
600 East Grand Avenue
Chicago, IL 60611

Sculpture Objects Functional Art
and Design (SOFA)

24% open rate

THE
PH®TO
GRAPHY

April 4 -7, 2019
Opening Preview, April 3
Pier 94

New York City

SHOW

PRESENTED BY AIPAD

EXHIBITORS AIPAD TALKS SPECIAL EXHIBITION

Association of International
Photogrphy Art Dealers (AIPAD)

37.6% open rate

“I enjoy your site and
the variety of stories.
[t exposes me to things
I never would have
explored on my own”

Art & Object Reader,
Reader Survey

NEXT: SLIDESHOWS


https://www.artandobject.com/online-specifications-policies
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Auction and Catalog Slideshows

These single sponsored slideshows are an
immersive experience. Advertisers can
present up to 1o art objects for sale in a
slideshow that is featured on our website and
marketed throughout our various outlets.

A auction or catalog slideshow provides the
foﬂowing benefits:

Up to 10 items and descriptions

Drives traffic to your sale or business

Inclusion on the Art & Object website
indefinitely

Promotion through ad banners, story
links, and on Facebook

Easy production; we need only images and
descriptions

Complete brand inclusion (logos, etc.)
Cost: $2,200 / slideshow

Materials are due 10 business days before the
start date.
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6 Exquisite Items from Hermann Historica June 2021 Sales \I Ict,ii:_:-:?:T

Rl Il E R M A NN
RN I STORICA

Large Chinese Guanyin

Eind Out More

5,000+ page views
20% clickthrough

SEE AD SPECS
HERE!

“Art & Object is the number one
art site that I visit. It has the best
art content online!”

Art & Obja‘t Reader, Reader Survey

NEXT: PACKAGES


https://www.artandobject.com/online-specifications-policies
https://www.artandobject.com/slideshows/6-exquisite-items-hermann-historica-june-2021-sales
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Press Release & Event Listing Package

For advertisers with a limited budget who would like
to have a presence on Art & Object, we offer a press
release and event listing package:

The Press Release & Event Listing package includes the
following:

One press release posted to the press release section
of our news page

An event listing generated from that press release
on our event calendar

Enquire about having your press release promoted
in our eletters and on social media

Cost: $350 / Press Release

PAGE 9
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PRESS RELEASE | DECEMBER 15, 2021 v f P = ]]ISCUVBF 5
Something 8
Carrie Mae Weems' Largest Show in the Last 10 Beautiful &

Years at Armory Subscribe here
to the Art & Object
e-letter. It's free|

MOST READ

k.. Robert Dolsneau is
the Fisherman of
Moments at
Palazzo Roverella

Exploring the
Curious Doodles of
Famous Non-Artists

B Hans Holbein the
Younger's
Timelessness
Visible at the Getty

i Marjorie Welish
il 2sks. "Can Art
Bl Think:"

Carrie Mae Weerms, The Shope of Things ot Park Avenue Armory, 2021, Carrie Mae Weerns,
A Digroma, 2021, Blements courtesy of Dienst « Dotter Antikviteter.

MNCMA's Dazzling

Alphonse Mucha

anid | Coemmeetatnrs in America, Show Lauds Art
v LR A ) e & Nouveau Visionary

Click here and
subscribe 1o our

weakly E-Lafter.
waneer | HE

FEATURES

WILLIAK EDMONDSOM
IMMORTALIZED THE BLACK
COMMUNITY IN TOMBSTONES &
SCULPTURE

SUBSCRIBE FOR FREE ART NEWS
UPDATES

NEXT: SOCIAL MEDIA
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Become Social

Art & Object enjoys an engaged social media audience that
helps drive traffic to your business or event.

Currently, “A&O on Facebook” is where engagement begins.
A&O on Facebook mirrors the Art & Object online audience
with the benefit of social tools that facilicate direct response

to your message.

Art & Object is also expert in building a “look-alike” audience
that expands our reach. It reflects the Art & Object audience

on Facebook so you'll receive bonus craffic.

Social media programs from Art & Object have several

clements including:
Us creating your content message
Up to a 2-month campaign
Management of your campaign

Comment management

Fulfillment of predetermined impression goals

Rate: Campaign: $1,750 plus $9/M impressions

PAGE 10
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Art & Object
ot October 14 at 10:26 AM - &

Scott Avett may be famous for his musical chops, but he's also earning a
name for himself as a talented visual artist with a unique voice.

ARTANDOBJECT.COM
Talking Painting, not Music, with Scott Avett | Learn More
Art & Object
QO% 387 16 Comments 64 Shares
Eb Like [J comment > Share
Art & Object

awe October 16 at 10:32 AM - O

From books and (Stickley) bookcases to carved African figures to
designer sunglasses and cufflinks, Bourdain's possessions evoke the
man: a witty, globe-trotting rebel.

W < & (o L ae B =1
t | Ry b wf

’ %) it T
.-.-J ! 4 PAEY O\ wipeiaE i

T CYrtete) fime i
ARTANDOBJECT.COM
Odd Lots from the Estate of Anthony Bourdain | Learn More
Art & Object
QO'." ”m 7 Comments 71 Shares
[[':'j Like () comment (> Share

*A social budget
of $2,500 would
realistically
generate the
messaging, access,
and management
of your campaign,
and produce
approximately
100,000
impressions

with hundreds of
click-thrus.

NEXT: SPECIFICATIONS & POLICIES
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Online Specifications & Policies

Online Ad Requirements

A GIF or JPG should be provided by email to Art & Object
no later than the ad deadline.

The click-through URL is the website to which users will
be directed when clicking a banner ad. The advertiser
must submit the click-through URL with the ad.
Advertisers are responsible for maintaining a working
click-through URL. Art & Object does not guarantee any
click-through rates.

Banners are not to exceed 25kb maximum for standard
banners (GIF, animated GIF, or JPG). Banners may not
have animation in any way.

Please allow 72 hours for new banners and click-thrus to
appear online.

Partner E-Blast An image 590 pixels wide and any length
should be provided five business days in advance of mail
date. Advertiser should also provide a click-thru URL.

If you have questions or concerns about your ad
production, please contact us at info@ArtandObject.com
before your ad is due.

PAGE 11

“I really enjoy Art & Object.

Bravo!”

Art & Object Reader,
Reader Survey

Ad Policies

TERMS The publisher assumes no liability for errors or omissions in the
publication or any advertisement beyond the value of the contracted
space rate. On multi-issue contracts, ads will be picked up from the
previous issue unless instructed otherwise and ad materials are furnished
by the materials deadline. Invoices are issued at the time of publication.
Terms are Net 30. The publisher makes no warranty on the space provided
and assumes no liability or makes any representation about the products
advertised. The publisher reserves the right to reject any advertisement it
deems unsuitable for its audience.

CANCELLATION Advertisers must inform the publisher of their intent
to cancel an ad 3 business days before the online publication date.
Advertisers canceling after the space deadline and failing to furnish
materials will have their most current ad run and will be billed for that
contracted space. If no ad is available, publisher is authorized to run any
content to fill the space and such space will be billed to the advertiser

at the contracted space rate. In the event the publisher has provided
interviews or editorial coverage for a client, that ad will be deemed non-
refundable at the time of service.

NON-PAYMENT Any advertiser failing to pay for advertising within 30 days
of billing is subject to a finance charge at an annual percentage rate of 18%
plus loss of discounts when applicable. Any advertising unpaid within 60
days is subject to collections, and advertiser agrees to pay any collection
and legal fees including but not limited to a 30% collection agency fee. This
agreement is subject to the laws of North Carolina.

NEXT: CONTACT US


mailto:info@ArtandObject.com

S s ]
- Jeremy@ArtandObject.com

100 Europa Drive, Suite 290
NATURAL ARCH AT CAPRI " Chapel HIHT_N(E 27517-2310

1871
WILLIAM STANLEY HASELTINE
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